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DISCLAIMER

THIS DOCUMENT IS NOT AN ADVERTISEMENT OF SECURITIES IN THE RUSSIAN FEDERATION, AND IS NOT AN
OFFER TO SELL, OR AN INVITATION TO MAKE OFFERS TO PURCHASE, ANY SECURITIES IN THE RUSSIAN
FEDERATION .

NOT FOR RELEASE, DIRECTLY OR INDIRECTLY, IN THE UNITED STATES OF AMERICA, AUSTRALIA, CANADA OR
JAPAN.

This document includes statements that are, or may be deemed to be, ñforward-looking statementsò. These forward-looking statements
can be identified by the fact that they do not only relate to historical or current events. Forward-looking statements often use words such
asòanticipateò,ñtargetò,ñexpectò,ñestimateò,ñintendò,ñexpectedò,ñplanò,ñgoalòbelieveò,or other words of similar meaning. By their
nature, forward-looking statements involve risk and uncertainty because they relate to future events and circumstances, a number of
which are beyond Companyôscontrol. As a result, actual future results may differ materially from the plans, goals and expectations set out
in these forward-looking statements. Any forward-looking statements made by or on behalf of the Company speak only as at the date of
this announcement. Save as required by any applicable laws or regulations, the Company undertakes no obligation publicly to release the
results of any revisions to any forward-looking statements in this document that may occur due to any change in its expectations or to
reflect events or circumstancesafter the date of this document.

The securities referred to herein have not been and will not be registered under the US Securities Act of 1933, as amended (the "Securities
Act"), and may not be offered or sold in the United States or to US persons unless the securities are registered under the Securities Act, or
an exemption from the registration requirements of the Securities Act is available. No public offering of the securities will be made in the
United States.

This communication is being distributed only to and is directed only at (a) persons outside the United Kingdom, (b) persons who have
professional experience in matters relating to investments, i.e., investment professionals within the meaning of Article 19(5) of the
Financial Services and Markets Act 2000 (Financial Promotion) Order 2005 (the "Order"), and (c) high net worth companies,
unincorporated associations and other bodies to whom it may otherwise lawfully be communicated in accordance with Article 49 of the
Order (all such persons together being referred to as "relevant persons"). The securities are available only to, and any invitation, offer or
agreement to subscribe, purchase or otherwise acquire such securities will be available only to or will be engaged in only with, relevant
persons. Any person who is not a relevant person should not act or rely on this communication or any of its contents.
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I. Overview



5

Pharmacy chain 36.6 is the leading pharmaceutical 
retailer in Russia

V First open formatted store

V Over 1 000 stores currently in operation

V First Russian pharmaceutical company to go
public

V 36.6 ï number one brand recognition
nationwide

V First Russian company to become member
of the US National Retail Federation

V Over USD 1 bln. of Group consolidated
revenue by the end of 2008

V Portfolio of attractive assets:

V OJSCñVeropharmò

V LLC çKub-Marketè (Early Learning
Center)

V Closed-end property mutual fund
5

Group consolidated revenue

Brand awareness

*Source: A/R/M/I -Marketing, 2008 ɉ.(% of respondents)  
**  unaudited management accounts Source:  2004-2008 audited IFRS accounts, 
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Structure of Pharmacy Chain 36.6

ELC
(Childrenôs goods)

50%50 %

36,6 

Pharmacy Chain 36.6 
(Retail)

çVeropharm è 
(Pharmaceuticalôs production)

43.7% 56,3
%

Free float

52%48%

36,6 Investors

48%

52%
50%50%
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100%

36,6

36 ,6 Investments 
Ltd. 

Other shareholders

SIA International

25,0%

30,75%
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VFirst 36.6 
store 
opened

2003 
V IPO 36,6 

2006 
VIPO 

Veropharm

History of Pharmacy Chain 36.6
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V 46 acquisitions in
2005 -2007

V SPO 36,6 

V 1000 th store
opening

V ERP system 
introduction

V Glazar Joint venture
creation

V EMC sold

V In Q3 2008 Retail 
unit delivered
breakthrough
EBITDA

2003 -2006

2005 -2007
2008

Foundation

Going public

Rapid expansion 

New strategy 
development

V Successful debt 
restructuring and 
restructuring of  94% of 
the bonds series 01

V Successful SPO completion

V Private Label Development : 
- 165 new SKUs have 

been put on the market
- Sales exceeded 

RUR 1 bln .

Stability in crisis 

2009

1998
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Financial highlights (Consolidated)
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Financial Highlights of 1H and Q2 2009
(Consolidated)

Source: unaudited Q2 and 1H 2009 IFRS accounts.
* Such significant Net profit reduction in Q2 2009 versus Q2 2008 is due to the fact that Q2 2008 data includes RUR 842,2 mln f rom disposal of discontinued operations (EMC). 
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